Finding Killer Content Sources for Your Web Articles
Article content is widely accepted as one of the best ways to get your site ranked quickly – and ranked well – in the search engines.  Search engines love original content – and for good reason.  The major search engines are constantly trying to improve their users’ experiences, and their spiders view unique content as one of the best ways to determine whether or not a site is a good match for the user’s search term.  When searchers find good content on the first shot, they’re more likely to come back again and again, which – in turn, leads to more revenue for the search engines.
Of course, as a site owner, you know that appeasing the search engine gods is easier said than done.  Coming up with fresh, original content is tough – especially if you’re writing in a niche you don’t know that well.  In a perfect world, we’d all be experts in our chosen niches, but reality is a bit different.  Even if you’re the world’s foremost expert on underwater basket weaving, there isn’t any money in that niche.  In some respects, you’ve got to go where the money is – in many cases; this means coming up with content in an area you aren’t at all familiar with.
So where do you start?  First and foremost, don’t rehash the same article content that’s floating around on dozens of other websites.  I know it’s tempting to search out an already-published article that’s been written for the keyword you’re targeting, switch around enough words to pass Copyscape and toss it up on your website, but there are some serious downsides to this practice.  For example, if you don’t bring something new to the table, readers won’t see you as a true authority in your niche, which diminishes your reputation and your potential sales.
It’s also worth considering that the search engines are constantly upgrading their algorithms.  What passes for unique content now may not be safe in a few months.  The last thing you want is to put hours and hours of work into re-writing articles for your site, only to have it dropped from the search engines due to new duplicate content penalties.

One of the best ways to stand out with your articles is to write on hot, new topics – also known as, in the parlance of our Twitter-friendly times, “trending topics.”  These are topics that people are interested in and actively searching out, whether it’s gossip about a new product or exciting industry news.  To find these topics, hang out in niche forums where people talk about news and current events in the niche.  You can also keep an eye on Twitter’s trending topics page or the “most reads” sections on your favorite news websites.
It’s also important to draw information from several content sources when writing a web article.  If you pull information from a single site, you risk republishing erroneous content or copying the structure of your original material too closely.  When I’m training new writers, I ask that they print off 3-4 pages of informative content on a specific topic, read them and then set them aside before they begin writing their own articles – and you should do the same.  Writing articles this way ensures that they come out fresh, original and informative for readers and search engines alike.

