What’s in a Name?  Coming Up with a Good Article Title
Internet studies suggest that the average web site visitor only takes about eight seconds to decide whether to stay on a page or click away to something else.  But what does that mean for you as a site owner?  Basically, you’ve got eight seconds to capture your visitor’s attention – otherwise, you’ll lose them, as well as the opportunity to convert them into sales.  One of the best ways to hook your visitors from the start is with a knock out article title.

For most site owners, article titles are an afterthought.  After all, you’ve put all that time and effort into developing the meat of your article content – the last thing you want to do is spend hours agonizing over the right title.  Unfortunately, this often leads to bland, unimaginative article titles like, “How to Build a Web Site” or “An Introduction to Affiliate Marketing.”   Sure, they convey the purpose of your article, but they aren’t going to get visitors jumping out of their chairs, desperate to visit your site.

So what constitutes a good article title?  For starters, it needs to include the keyword you’re targeting.  Besides the obvious SEO benefit, visitors are landing on your site because they’re interested in learning more about that particular topic.  Don’t confuse them with a “clever” topic that doesn’t really convey the message of your article.
Beyond your target keyword, your article title needs to include some element that will make it stand out from the crowd.  Consider some of the following options:
1. Piggyback on the popularity of the “Dummies” book series.  For example, consider “The Absolute Dummies Guide to Article Marketing,” or “Article Marketing 101 – Everything You Need to Know”.

2. There’s power in numbers.  Readers like to know that they’re going to get something in exchange for the time they put into reading your article.  For this reason, article titles like “3 Easy Ways to Make Money Online” or “5 Simple Ways to Get a Date” are great for catching your reader’s attention.

3. Use powerful words to get your reader’s attention.  Which would you rather read?  “How to Catch Bass Fish” or “Fool-Proof Ways to Catch the Biggest Bass of Your Life.”

4. Don’t be afraid to be controversial.  Readers are coming to you looking for information – sometimes because they’re trying to make up their mind about a new product or because they need guidance on something they heard.  By taking a stand on something – even if your stand is negative – readers will see you as more of an authority figure.  For example, would you rather read the generic sounding “Introduction to Affiliate Marketing” or “Why I Hate Butterfly Marketing – How Affiliate Marketing Should be Done”?
Overall, there’s no one best way to choose an article title.  The best title for your article will depend on the subject you’re writing about and the readers you’re targeting.  For this reason, one of the best things you can do is to test and track which articles are getting the highest click through rates and conversions.  By constantly evaluating your results and implementing changes based on the statistics you see, you’ll eventually start to see patterns of which title styles are the most effective in catching your target audience’s attention.
